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(Summary of Dissertation) 

 

The dissertation documents and discusses the making of the online newspaper 

industry in Nepal between 1995-2018.  At heart, conceptually speaking, the effort is 

aimed at questioning the linear and progressive development of technology and 

technological choice. That is, the candidate is keen to underline that contingency and 

unintended outcomes shaped the digital pathway for several print newspapers in Nepal 

to develop their online presence. The dissertation, moreover, is positioned as a research 

dialogue of sorts between the fields of Media Studies and Science and Technology 

Studies.   

The dissertation comprises seven chapters (including Introduction and Conclusion). 

Methodologically, the candidate has used multiple methods such as case studies, 

interviews, artifact analysis, secondary sources and participant and observation methods. 

Two major Nepali newspapers ─Kantipur Publications and Gorkhapatra Corporation ─ 

were selected for the case study in order for the candidate to map out and explore their 

different approaches towards starting online newspapers in Nepal.  In chapter two, the 

larger context is provided with a good and helpful discussion on how Nepali newspaper 

were by the 1990s already in throes of carrying out changes in journalism and reportage: 

in terms of moving from handwritten reports to computerization alongside new media 

policy initiatives that was increasingly tilting towards privatizing the media space. 

Chapter three focusses on the period 1995-2003, when several actors from the internet 

technology companies were pushing the newspapers towards adopting online content. 

The idea was also to attract the attention of the Nepali diaspora.  Chapter 4 discusses 

the specific case of Kantipur Publications group in terms of how they constructed their 

choices and strategies for going online.  Here the candidate is arguing that the Kantipur 

Publications shaped their strategy through an innovation pathway that was driven by 

technological factors, social changes, political events and economic calculations.  In 

Chapter five, the specific trajectory of the Gorakhapattra Corporation is explored. 

Here, however, while many contingencies informed the decision to go online, there was 

also the play of several ideological factors that inflected a range of decisions. Chapter 6 

explores the role of the social media such as Facebook in creating contexts for the online 



 

 

presence.  Notably, Facebook was harnessed by journalists. Chapter seven offers the 

final overview by reiterating that the online industry in Nepal appears to have co-evolved 

through several contingent choices involving technology, media organizations and digital 

possibilities.  




