WA BT



111

W EZ BdR W

1952 4F 6 J] 16 H TR EE NS

197143 A FATJRAT 5 Bl o S 2 A A
1972 4F 4 7 P S VNG o u%ﬁéﬁ[s)\% (1976 43 AR
1976 4£ 4 F MR E N R R B i e s LR A% (1978 SE3 A T)
1978 4£ 4 TR RS KA T ﬁﬁnﬂ@if&,ﬁﬂﬁﬁxi (1981 4 3 A %)
1985 4 8 H J = AN 0T A FHNLRKFERFBE NS SR FE AR - gis A% (1989 41
5 H#5T (Ph.D))
1994 4£ 11 H REFHL GEBRS) a2 %
B FE
1981 4 4 B LR AERE B S e A
198147 A LR SR B S By T
198244 A alipNEZ et A
1986 4F 4 H LR SRR B S Bh s
1994 £ 4 H ﬁMﬁ%%ﬁiﬁﬁ&
1998 4 4 H PR yNE YN e e T e
2006 4 4 H E%k%k%ﬁi BT %
BUIEICE

FPRIEH
HARRG A 214 4

fREHH L 34 ORRD 720 2 4 TRAT)

e 2017 4F 5 A ~BfE

ORISR SRR 20124 6 H~2016 46 H
2F 2016 45 6 H~BUE
HAEE AR A 2 ] 4 47
#HE 18] 34






EE B
1994 .12
2004.12
2015.2

ZE (¢

1990.11

1992.11

1993.1

1994.12

1996.6

1999.10

2000.1

2001.10

2005.5

2007.11

2015.6

a3

1985.11
1989.3

1989.12
1990.12

1992.12

1993.12

Z)

)

113

Wk EEZ Ba% ERTH B

Mmoo FEHR) (BB RAMMRE), 4346 H
[R2, ffa, W 37 oiFFEAM] CF%EM), 210 H
[F %+ OVBF OREFER] (BEERANRES), 4380 H

[~—=r 51 v ro=a—x—7] (A PHEE RAEES LIRS F) (4 8%E
e A IR OFE 547 ] (pp. 171~196)

WEIZM’%?)%J CHZEM) #OT LA, B HAE—, B Rs Gi) (% 3% i &R0 (pp.
47~63

“The Japanese Distribution System”, Probus Publishing Company, M. R. Czinkota and M. Kotabe,

eds. The Complexity of Wholesale Distribution Channels in Japan, Chapter 6, pp. 83~98.
(co—authoreded with D. Flath)

[BRD I 7 il (BIsckh) Suleferd, i EZ 4 THEFBE (pp. 1~342)

[HARDORIEY 27 4] (REURFHIRE) PHgEL ()
MR (56 6 5 WBIZ BT 2 MBI [BIFR ] (pp. 183~214) (RJEIAK & DI3)

[HIEEREE A AM) (s iEst) FIlaE, Ik Rk, IR ()
(555 % EloBHE - EmMm ] (pp. 1056~120)

“The Japanese Distribution Strategy”, Business Press, M. R. Czinkota and M. Kotabe, eds,

Long-term Manufacturer-Distributor Relationship Chapterl0, pp. 135~153. (co-authored
with A. Torii).

[ inE D 51 3 A 0] (HARREHML) Femm, &% W) [$E6%E FryaLo
WAL & BEHE ] (pp. 141~168)

Wﬁii%ﬁ‘fi%ﬁ‘rﬁi%ﬁﬂﬁj (HAFF ) AEEEm GR) [5 7% LRSS &g REL] (pp.
139~176

[~—% 71 v 7 OEHRMEH] (FSCEEHR) WRIES, AESME F) [E28 FrxiLro
#EFEHHT] (pp. 19~42)

[Ny 7 A0HEEF ] (SEERE) WHZGE, SMHEE, K4EZ (LSS W), 1458
108 F v AOVRIZ B A — Bemwide ), (pp. 158~171), (Eigies o)

[ R IG [RIRROAEF AT |, AEE, JuldErt, [AARSESSFH), pp. 9~23

“Returns Policy in the Japanese Marketing System”, Flath, D., and T. Nariu, Journal of Japanese

and International Economies, (Vol. 3, No. 1), pp. 49~63.

[t AR OBER AT, REEE, [HARERSSFH], pp. 61~63.

[Frge-0E - r— a7 7u—F 1, WAEE, [HAREESXEH], pp. 47~56.

MATH A AR IS B O/NFRIEGIAGFIET 2 0% 2« EEEE], BAEE [v—7r 71 794
T A], Vol 1 No.1-2pp. 38~48.

fﬁl?;ﬁlﬂééﬁiﬁ A=A = T =T —BMRO BRI, BUEEE, THARMEFSGH], pp.



114

1996.10

1996.10

1996.12

1997.2
1998.9

1999.10

2000.10
2001.12
2002.6
2003.3
2003.6
2003.7

2003.9

2004.3

2004.5

2004 .k

2004 . Fk

2005.7

2005.12

2006.3

2006.6

2006.7

2006.12

2007.9

2007.9

81928 3

[T AYEG HIR - R, 7)) by —#ilB L OCEFRIER]], lAEE, BEEE [~—77+1
YA A], Vol 4, No.1- 2 pp. 38~48.

“Is Japan's Retail Sector Truly Distinctive?”, D. Flath, and T. Nariu, Journal of Comparative

Economics, Vol. 23, No. 2, pp. 181~191.

“Manufacturer Acceptance of Returns”, Nariu, T, The Japanese Economic Review (Vol. 47, No.

4), pp. 426~431.

[EEOFNH  PHME~O T 2 M BEEE, [EVRALVE2—] 4% - 537,
pp. 65~80.

[FxAovsfb e b asR], lEEE, EHE DREmEl %1% %25, pp. 16~28

R An ], FRERAI & BB IE A, A, HAME, [WaEpsE] % 2%, % 2%, pp.
15~28.

“Demand Uncertainty and Price Maintenance”, D. Flath, and T. Nariu, Contemporary Economic

Problem (Vol. 18, No. 4), pp. 397~403.
[hEO ZEAES, BidEE, RigE, [72 7#5%] Vol 42, No. 12, pp. 1~18.

(A - 78V Vv o i), ARk, RAEE BERE [THARREFZE No. 45, pp.
147~175.

[zefp Bt & BRI B ), i, [RaEnfse) 46 % - %517, pp. 1~1L

[HBESVERIE T Coffits 2R, A, ma R, [REFMES] #1888 - %175, pp.
35~44.

MEd] & RFIEE |, A, g, TEREFEMRS) % 188% - %175, pp. 27~48.

[ B D /NFRIEE O WA DOWT], ITARHE, mAZE, [WEE] 6% - 5627,
pp. 1~14.

[T E D/NGEIEAEEIZ T /80 V00T ], &S, =, =771 741>
AJ Vol. 12, No. 1-2 pp. 44~61.

[WATHA & REHEA], RAEZ, T4y F- 79 A, [EIRKEFEHERE] 45168 % - 455 7,
pp. 1~16.

“On the Length of Wholesale Marketing Channels in Japan”, Nariu, T, and A. Torii, The Japanese
Economy (Vol. 32, No. 3), pp. 5~26.

“Channel Culture and Economic Performance in a Competitive Environment”, Nariu, T., and K.
Ueda, The Japanese Economy (Vol. 32, No. 3), pp. 92~104.

“Vertical Control of Cournot Wholesalers in Spatial Competition: Exclusive Territories? or
Maximum Price Stipulation?”, Nariu, T., and D. Flath, Reviw of Marketing Science (Article 3),
pp. 1~20.

“Marketing Channels and Retail Store Density in East Asia”, Matsui, K., S. Lu, T. Nariu, and T.
Yukimoto, Asian Economic Journal (Vol. 19, No. 4), pp. 407~422.

[F — 7 it o #E G o AT, A EE, MARE, @bl % 8% % 3%, pp.
37~48.

[7F 2 FHIEICHS 5 —F% fk%f? YRvs BT 7 YN EEE, V)T Y
Fx A, R [FERITE] 55 9% - 55 1%, pp. 27~39.

[F v A VI BT 2 MMiks - et s ], BAEE, SARE#, [REEsE] 57 % - 8375,
pp. 236~244.

[AFEEME T B 2SR5 HE & 4 — 7 &R, BRIk, sdEE, [~—r74 v 7%
A x> A] Vol. 12, No. 1 - 2, pp. 44~61.

(&, B & Ok, BEEE Al EE [REsel $10%-81 - 25, pp.
45~60.

[F v A VIS L osgtEk], BEEE, SAREZE [Ene] £10% - 81 - 27,
pp. 17~27.



2008.%

2008. %

2008. 2

2008. &

2008. %

2008. &

2008. &

2008.9

2009.3

2009.8

2009.12

2009.12

2009.12

2010.7

2011.6

2011.8

2012.5

2012.11

2013.2

2013.6

2013.11

2015.2

2015.3

2015.3

ek EE BdR SERH f 115

“Parallel Imports and the Japan Fair Trade Commission”, D. Flath, and T. Nariu, The Japanese
Economy (Vol. 35, No. 1), pp. 1~28.

“Long-term Manufacturer-Distributor Relationships”, Nariu, T., and A. Torii, The Japanese
Economy, (Vol. 35, No. 2), pp. 86~117.

“The Complexity of Wholesale Distribution Channels in Japan”, Nariu, T., and D. Flath, The
Japanese Economy (Vol. 35, No. 2), pp. 68~86.

“Returns Policy, Information, and Communication”, Nariu, T., The Japanese Economy (Vol. 35,
No. 2), pp. 54~67.

“The Role of Reputation in the Market for Consumer Goods”, Nariu, T., The Japanese Economy
(Vol. 35, No. 2), pp. 39~53.

“Consumers’ Information-Gathering Behavior and the Structure of Distribution Channels”, Nariu,
T. The Japanese Economy (Vol. 35, No. 2), pp. 23~38.

“The Economics of Marketing and Distribution”, Nariu, T., The Japanese Economy (Vol. 35, No.
2), pp. 5~22.

[HEEZIZLD Ay b F Y AVOEEREFIEA ] BEEE, FilEde [Waanse] 5 115 -
1 - 2%, pp.1~19

[1 2% =% M2 X AR AES O 7.4 & il 2 12 BAF TR O VW To—E% | Fiff
e, pibEE, [~—4 71 v A A], Vol 17, No. 1 - 2, pp. 44~61.

“Third Degree Price Discrimination in the Presence of Asymmetric Externalities”, Ikeda, T., and
T. Nariu, Journal of Industry, Competition and Trade (Vol. 9, No. 2), pp. 251~261.

[F X AVHESFOTTO7) M) —HlEfEFEAL BAEEE, WA, L, s
78] %560 % - %5275, pp. 156~162.

“An Investigation into Commercialization Constraints Facing Smallholder Farmers in Tanzania”,
Msuya, E., S. Hisano, and T. Nariu, Journal of Rural Economics (special issue), pp. 551~558.

[T F v A ZHNCBIF L0 YIVT 1+ ZE : “EOET VN — FOBE,S |, mEES,
R, WEAKE, [Eprge] %5125 - % 3%, pp. 1~12.

[ Y& — %y MEROF v FOVER Wy &5 A | fAEEE, s, ol R
ge] % 61% - % 375, pp. 214~223,

“Direct Sale or Indirect Sale”, Okamura, M., T. Nariu, and T. Ikeda, The Manchester School (Vol.
79, No. 3), pp. 542~549.

M RVCETS RIS 2 |, RASEE, 74 Uy K- 792, [Fo@fsl $13% - %3
5, pp. 39~47.

“Distribution Channel Management in the Internet Age: Equilibrium and Social Welfare”, Wang,
H. and T. Nariu, Journal of Industry, Competition and Trade (Vol. 12), pp. 285~298.

i

“Returns System with Rebates”, Nariu, T., D. Flath, and A. Utaka, International Economic Review
(Vol. 53, No. 4), pp. 1243~1256.

[E W EH OMAMRE], B, FrEae, R, il [l £ 155815,
pp. 39~47.

“Resale Price Maintenance versus Delegation Under Asymmetric Information”, Nariu, T., and D.
Lee, The Manchester School (Vol. 81, No. 3), pp. 401~419.

“Why Are Firms' R&D Investment Behaviors Different?”, Lee, D. and T. Nariu, Journal of
Business and Economics (Vol. 4, No. 11), pp. 1105~1118.

[TEE RGO & TONFBRFEDERRER © EHERFEIC L DREENORE ], WEEE,
AR, [WaErgel 5517 % - % 3%, pp. 1~12.

[FER L v & vap 2 R S Z2if AWM 2 a5 2 B o6 | BUEEE, RETE
¥, TEIRFEGHERE] 56 211 % - 55 3%, pp. 1~15.

[AEMIEHRO T TOFEE RIS - “E~x— Y > obh# s FREEOHO ML —F+7 &



116

2015.6

2016.4

2017.3

2017.4

81928 3

Z O, EEE, Rk, ISHEEE] %85, pp. 20~41.

[F v AV BT it - BE#Fob e Tory MY —Hll, lAEE, s, e
Meas] %116 °%% - %5 1%, pp. 39~57.

[l vs. B ], BeAREE, T, [RENT9E] 4567 % - 5525, pp. 164~174.

[F v ROV B At — s - BRI, BdEEE, kg DRy
WFsel %5 10 %, pp. 65~77.

[Ya— =3IV ~OREE LTOFLAZF v 2V, WIS, BUEEE, FE, [FEhr
2] %5 20% - 2517, pp. 23~41.



