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DWTTFHESHT 22 LI 2L BNDTH B,
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LT, ¥ 7 (RLKing) D (e—4F 47 a2y bOETAODEE
N BT, X7, BREETEE— T4 7 - avt 7 2BED) 3
ﬁbk,l41_ﬁ§né%7wéﬁﬁtto_m%7wu HHOTE ¥
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(#57) R.L.King, “the‘marketing concept”, G. Schwarts (ed.), Science in Marketing, 1965,
John Wiley and Sons, p. 87.
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—i3 [ THREINe— 5T 4 ¥ 7 - A>T )V ZA5K] %
RET 2. b2, BELBBO ATV A 2HRT 52010 I3RS OBBR %
TEFLETHL, FOREEITELZ, v—5T 4> 7 2227 DERIC
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REICBT 2MEERRNEEMN L, MBRRLAELOBREZHL2ICT 22—
TTA4YT )Y —FRIILO LT HEBOMEHEE, WHERE L SEOBRIEE
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(A J.E. Wakefield, “Ten cogs in marketing for profit”, Sales Management, October 16,
1959, pp. 40-41.
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8) Ibid., p.52. (F EFAR(LE), 70=2—),
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10) Ibid., pp.52-56. (R EHR(L), 74~76 <—),
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