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(HiFr) H. Lazo, “The Marketing Manager : who the
new executive is and what he will do,” Printers’
Ink, January 3, 1958, p. 30.
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(A7) G. M. Munsinger, Tolal Marketing : the Role of
the Marketing Concept in 112 Leading Industrial
Organizations, The University of Arkansas, 1964,
University Microfilms International, 1978, p. 114,
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(W7T) Eugene B. Mapel, Vice-President, Barrington Associates, “What is the marketing
concept 2, Sales Management, July 5, 1957, pp. 34-35.
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(WA H. Lazo, “The Marketing Manager : Who the new executive is and what
he will do,” Printers’ Ink, January 3, 1958, p. 31.
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(A7) G. M. Munsinger, Total Marketing : the Role of the Marketing Concept
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