ABSTRACT
‘ Aftef massive losses caqéed by the CoVid-lé panaefnic, indonesia's government empha'sized
the tourist experience‘ to revivel.the 'e'conomic_ situation of the tourism sector. Exﬁloring tqurist
equ‘ri;ance co-creation is necessary to | understand thé adequate management -strategy for
tourism destinations. Throqgh the Service-Dominant Logic (Vargo & Lusch, 2004) perspecti_ve
thqt denotes an exchange process of co]labqraﬁon with fhe tourist, this s’tudy aims to explore
how cultural heritage tourism in Indonesia utilizes the online social ﬁlédia platform to sustain
tlburist visits and revisit in'tentioﬁ through expel_'ienc‘e co-creéiipn. This study inveStigates 'th.e.
variables th_ét affect tourist intention to use am online pla_tform, intention to, and inteﬁtioﬁ to.

re;visit the destination. -

This reséarch applied a sequential mixed-methods approach of qualitative (observations and-
iﬁ-depth interviewé) approach and quantitative (online and onsite survey) with a case Study of

* Sade Village, Indonesia_. .

The study"é findings édd further insight ipto cul.tural.tourism_literéture-that exploration of the
op.eran.d (destination) and the operant (tourist) roles in t};i:e experience value co-creation in‘oces’s.
The result of this 'research_cou'ld be implcménted by all aqtofs incorporated in~t0u.rism,"such as
].)e.stin'ation. Maﬁagcrﬁen_t and Organization',. the Indonesian government, local businesées, and | :
the tourist. .Fur.the'rmore, although the explora’éion o.f- this researgh uses a case study of Indonesia
Village Tourism, this diésertati'on's f’mdings can Be _implementéd i othér tourism villages with

similar characteristics regardless of their region or countries.
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