HARE OTRASE) B1715%5% 35, 2003 3 1)

Tl aESR O R & R

Mmoo A T

I HROEE LMBEER

AH, HEDOH LW EHEIZIFT I 7 VIEBILREL TR Y, HADTE S
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ZOTERGD, &5 ORHEMRMEE#RTH D,

COXIBHESCH LV MM OBRLIHE*Ebh 5L, £ LTHAOH

1) TORFEFEFHI] 20034 3 B27HA .
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ROAE Y RIRTE - ~—4 7 1 » FTRPRER DA S b, LRI T dah
FIoRG LRV, LinL, FUBEEHFIOMENRSITE L E oo 2 L TRV, K
OO =4 7 ¢ » 7HFRICH ZIadhiE, <k AW, Shaw” 12X T
IR ABHSOMEM b TAo L, BAICE VT, 1960FfCIT RN
PHERIEO R E, PHEEORIREVPALMEIRLONTHBDTH %S,

Tk, BRoOMBHREE RGN - HRIIEZ ZILRED L) B —HHE S
RFONERDIEAI D, SITHLLDTHRE - =77 1 ¥ FROFEAKIC
VHEZVEERRZRLS., (RN — 7 T4 Y VIR ESVTUE, Bmsl7
Fu—F, EENT Su—F, BERT 70—F LS 3 DORKTIRE S
BRI TELY, B34, CHLOLEPEEICMY LT FETH
BRTERVD, ¥~—FF 4 ¥ FRRICETBLEOT Fu—FIZTHREELH
&, FFREFPTONBREMTHA S, SAORBOEELINRT 57D
i, — Lo INTELMHERIEE Y S HAa2/HS, TOHRA LI
WO EEE Y TR O F TR OB brila R ORM S IEBEROEF L LT
MRS DIV ANTHEEEAD,

FIT, WEEREL I AREIORAIZIM LS, HERboBEEIZL - T
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HEMATEE L LT, ChITER I TEAMBERIERORHEZMD, Thy
OIFFEER L T 012, FBHE & FROMRIC OV TEET S,
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2o TEIZEL OFERRERMEE XL TV 52, H@lies LT 15%

3) Shaw, A. W, Some Problems in Market Distribution, Harvard Business Press, 1915. (4§ g
HE - AKEFHIER (SRS ORER] XEE, 1975%) Mk EMBhOKE=EFH9124E8 A0
Quarterly Journal of Fconomics BB E N3 OTH%.
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F S Db, WOFEEXI0%5IFTCN3E%, FOC, ¥ EAIUPHELK
CETBFM—7r 7 1 v VEREOTMBRERO R L 57,

1 REICH U 3 RasBEROER

TRAUAT, AW Shaw L& > TRAOAM IR ~—F 7 1 » 7T LFF
I hdmL (=74 0 7T 2ETOHME (Some Problems in
Market Distribution) | %319124F 8 A 1Z Quarterly Journal of Economics 125§
#Eh, RBEEEOMEORIEE 257, JITE, SO AW, Shaw 28
BHDKRED~— 4 7 4 ¥ VIFREFOFEBIEREZ MY 11T %,

(1) A W.Shaw DOH#fE#E (19124)7

A W. Shaw &, TREEAOREINZHT B0, HHEEAOER &
FRIZ L. RO X 57 5 DOREETIZE LI,

1. fEPREI (sharing the risks)

2. HhO#iE (transporting the goods)

3. &R (financing the operation)

4, W5 (BEHIZD2GTOT 15717 Of5#E) (selling (communication of

ideas about the goods))

5. INEE, ¥k L OHRED (assembling, assortment, and re-shipping)
SheOHEEAOKREO P TERAH, WaoE®, &, BFEICsWTE,
RREStt, EWSH, SRIT, DAL L G o AR PRI AORIEIZL b,
"6 ABFTH - TS TS DUCIGROME L BOR) F2M. 19744, 103x— 7

7)) AR & RRRC IO R O PR BRIz E D LA kTR e LT, Btk Nk~ 07

Fu—F | [EEEERE] SBPFE, 4673, 1988, FHFAT | FLEREEES O RG]

TRESALFIIZE] AR KRG, #365M 35, 19954, &5k [Vdoks & atafehkaicMd
B OER] HERR) PRKE, BI0EES -6 5, 1909FREXETLRD.

8} Shaw, op. cit, (JEFU9~x— )

9) L, [Shaw DR LIERETH X, PHBAD TR TH o . LIV A, BECHIIRE

A A, D, BEEERTHIA & U TR A @E S, ThiIZRiTa & d by

B, Fi ChRIEEAOBIE" OB T HAE S PR A L BS54 O £ RS O RFERE,

BFEAREHII OV CAMhSh TV 30T, TOSHORNE 3 7 0 =MAEENII £
BLLBBUTRLHAHF V] CRBL TS, EH WERL 383~-Y.
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REITHEADRALIIET Lok, I, 58k L OCBR%IZE - TRiE
AOBEERFFEHF LB LR,

(2) L.D.H Weld Of#gER (1917@)'“

L.D.IL Weld i, A W. Shaw DHEEZTT, Lh LEEFORETE
e FEARRE O EOKBIZIR I~ 2 o SRS RITV, KD T D
DN RT3 N A

1. % (assembling)
¥ (storing)
fafg B0 (assumption of risks)
%Wl (financing)
H® (548, WAV, 5%, 834 ) (rearrangement)
5% (selling)
. ¥i% (transportation)
O LT, THEUGOEEEPIBEMEL»R VSN TI0IF LT, B
PO TRIER BN T S b BERNEFbrEA TV 5 LR ST 7,
Z LT, ChiRREDIE L ORBEREEA, REOLEEIT L, IE,
FIRRSE, WTCie EOBHED & 0 £ DREE PRI ER ITIES T 57
HTHDLLTVBY,

(3) P.T. Cherington OBEER (192047) "™

P.T. Cherington (X, [#:BOAREHIER L, Bz - TRAEEOBE Y
SRLTLDEADTT, SHLEHEHITET 5 LOREMERE, TOFLH

T S o o

10)  Shaw, op. cit, (FidR54~-— ). hllf A OPEERBREIZOL TR, FELCHIZEF LV, ML
DRI — 4 7 1 v OBIFE] hyuRiRL, 19884, 68-T2— o, RALM [PRIFA
DHBRE F v A0 2 4 FTOBFFAK] WNEHS - FEFER [v—r 717 Fr i
THERE] hRARIHERL, 19908F) 1-9 =,

117 Weld, L. D. H., “Marketing Functions and Mcrcantile Organization,” American Economic Re-
wiew, Vol. VII, No. 2, June, 1917, pp. 306-307.

12)  Ibid. pp. 316-317.

13)  Cherington, P. T.. The Elements of Marketing, The Macmillan Company, 1920, pp. 13-
16.
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WEZRGIMRARBILHOOT S THH M L L BT, WFIERD
FEEERE R L, Tilo#bh REMEROREREZRINLI,

1. AEEE /- K EREEE) (essential or elementary activity)

2. BIRAYIEED (supplementary activity)

(1) #RHEEE (merchandise functions)
@ Ik - 7H (assembling, disbursing)
@ BT - FHL (grading, classing)
@ W (storage)
@ %% - B8 (transporting or moving)
(2) FiBVHERE (auxiliary functions)
@ %&@h (financing)
@ fafggie (assumption of risk)
(3) HEFEHREE (sales functions)

P.T. Cherington {2 X % #lB#EEO PR ICE R S T 5 BE W, FTaEkk
BEICPITERT R BEARAE 2 1T T 5 - I A REA I D L VI DTS
5™, ZDHT Cherington OUEMEFERD H FFHEShEDTH B,

(4) F.E.Clark O#5EFR (19226)"

F.E. Clark (¥, L D.H Weld O3 E* T O EHE L 2o, iBEEY:
ANEL3DERGL, Shrodi/ T afEceftL Ty, T
DHEEF AR L7, L.D. H. Weld % (rearrangement) & L7-HiE%
F.E. Clark (ZE#(Le BEMZ T3, JhiX, BIEEHE LTV 5 3 MY
HOFRTHS.

14)  Ibid.p. 9.
15} Bartels, R.. The History of Marketing Thought, 3rd ed., Horizons, Inc, 1988. (il ep 8 ELGR
[2—=4% 1 FEROBR] T HF 0T rBF, 19934, 218R—T,)
16)  Clark, F. E.. Principles of Marketing, The Macmillan Company, 1922, p. 11. (#7ji# - W
(R L THl Uk 1930%.)
17) L, 19424010 THIBM & fo it aopne) < TR ER] SBMS nic, Clark. F.E. &
Clark, C. P., Principles of Mrketing, The Macmillan Campany, 1942, p. 13.



FBIREER O FiH & HHEE (329) 149

1. AZHB%EE (functions of exchange)

(1) #FZEEE (W5E) (demand creation (selling))

(2) YUk (BH) (assembly (buying))
2. RYUEETERE (functions of physical supply)

(1) #% (transportation)

(2) 1RE (storage)
3. FHBIAYE 2R EAIHEEE (auxiliary or facilitating functions)
(1) At (financing)

(2) fabxfid (risk-taking)

(3) FEHEAL (standardization)

F.E. Clark (& [¥T:8 (marketing) (&, BmfiAEOBELETTHNL
ZTOYHRBEEROWIFTHIZL > TRETZ ™ &L, $C, FraloBE
&, FEEE 50) B IOMEEEHOBEI LY v h, CHEE LI
EPTED, SHLEZFERAERIBA~— 7+ v ZIZEIZELA L L, TEE|
EREOEBEERMAL T 5",

F.E Clark X Z OFE#EIERY & &I, BEY, FHEA REFO=#E5
IRBIL, Wbl OFEDORELMEBNIZH LT Ch5, LnoT, e
70— F(3Fanl - T 7o - FRES - BETB 0L LTERTS
T EHBTERY,

(5) P. White O#ffe#R (19274)%

P. White (X, F. W. Taylor OREZEWEREISEREZT. TOv—F5 74

v TER~OBERAYER LI, TORT, FREE,SHERETCOTU—%

18)  Clark, op. cit, p. 1.
19)  1bid, pp. 10-14.

20) BWHIGK [wou . F v FARICETH/ENT 77— FLRKARNT To—F | FBF
fi - SR [~y 71>y - Fedl WHORB] PIEFE 19905) 1508— 2,
21)  White, P., Scientific Marketing Management Its Principles and Methods, Harper and Brothers.

1927, pp. 72-75.
22) P White DRFHw— 7 71 > YEBERBIC OV TR LHICE LY. @3k [7x
A= T4 SRR T 1 L SEERORIRES—] KAEE, 19995,
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ER#L, ROXHRk~—#r7 1 FHRERDEL,
1. S 4¥hE (function of concentration)
(1) ILE (assembling)
(2) #&AHY (grading)
2. %A (function of dispersion)
(1) #EAE (demand creation)
2) v—F x5 14Y % (merchandising)
3. BIHiBEAE (facilitating function)
(1) R4 (storing)
(2) W% (transporting)
(3} {E3% (communication)
{4) 4x@b (financing)
LIchio C, HhomaekRiE, EHEE L ~LoiakETss.
{6) P.D. Converse, H. W. Huegy & R. V. Mitchell D#fgFE (19584F)<
P.D. Converse bk, MATHEORE, MOBEIINAT, 3731 XL0DTH

1. PrEEORE—EE & BT (ﬁﬁ'ﬁ.?ﬂm D flE) (movement of owner-
ship, buying and selling (creating possession utility))
(1) =—XDOF%E (determining needs)
(2) HEEOREZ 7 EHIBL (creating or stimulating demand)
(3) HOFPRIXUFEYFORI (tinding buyer and sellers)
(4) R RO &M 072¢W (negotiating prices and terms)
5) WE MRV —ERADEVFO— A~DHIE) (giving advice

{adjusting goods and service to needs of buyer))

N135-172R8—
23) Converse, P. D)., Huegy. H. W. & Mitchell, R. V., Elements of Mearketing, Prentice-Hall, Inc..
1921, p. 140.
24)  Ibid, p. 139.
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(6] #Zi#e{t (standardizing)
(7) FTEMEOREE (transferring title)
(8) fibkfadl (risking)
2. MoRE ik & CHEMHHOBE) (movement of goods (creating
place and time utility))
(1) #3% (transporting)
(2) PR¥ (storing)
{3) @¥ (packing)
4) 4r#l (dividing)
(5) #AHT EEEMHLOERIZOVTORE R OFHKE) (grading
(inspecting and testing as distinct from utility))
(6) XD (assembling orders)
3. HHEH (market management)
(1) BOROHE (lormulating policies)
(2) MiBoHEM (providing organization)
(3) MEExDMENF (providing equipment)
4) BB (supervising)
(5) &mk (CEAFE EMLET, ££0HI0D (financing (providing capit-
al, accepting credit, making collections) )
(6) fabRfaifl (risking)
(7) AFTEMEIC X B1EHINE (securing information, especially by accoun-
ting and research)
7 [HAHOBE] © [MOBE] OMFHOERICE I 7L< vD
IEEEEN R IR TV 5,
(7) T. A Staudt O#FER (19624)

25)  Staudt, T. A.. “The Managerial Functions of Marketing™ in Managerial Marketing, ed. by Lazer,
W. and Kelly, E. J.. 1962, p. 386.
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T A Saudt &, [v—7 71 7BENRAENIHN, AENE~—7
T4y 7TEBEEOFITYA L THESHS @ L L, 370 LN VO
RN LI,

1. W% (market delineation)
WEEH (purchase motivation)
B (product adjustment)
MRyt (physical distribution)

b

HHIEE (communication)

[Sa]

6. HL5| (transaction)

7. W5[#4iEE) (post transaction)

C ORRRERITH TR, FERAERIEQIG i aEIhTEY, F7,
BN DFFBE, 5 AEE D BB AR 2 B L T B i B NG |#IEE)
B, B RIS L. ThUEO~— 47 1 oy R RRERICAR)
ZEBIDDT A=Ky s LEBREIhET,

(8) E.J. MacCarthy O#EER (197842)™

E.]. MacCarthy (X, —#MFUERIEIC DV CRAEIN TV RWITHE B,
THOBBEHAIR LS ZANLRA TS L L,

1. Z&HHERE (the exchange function)

(1) ¥ (buying)

(2) B3E (selling)

2. MWL EBEEE (the physical distribution function)
(1) #i% (transporting)

2) & (storing)

3. BUHCBERE (ihe facilitating function)

26)  Ibid. p. 385.

27y Ibid., p. 392.

28) MacCarthy, E. 1., Basic Marketing : A Managerial Approach, 6th ed., Richard D. Irwin. 1978,
pp. 19-21.
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(1) #E¥E{L (standardization)
(2) #ft (grading)
(3) 4@l (financing)
(4} fEbREE (risk-taking)
(5) THHE (market information)
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&, IEEERY, BIIEE, SIARE, ARMEN, WRESE. W IELOR:E
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(1) SRR OBRER (19284F)™

WA TEAS EOBRER, (1) #RoEE—H 2T s Muny@e 2 &
KM 2 a3 aE L, SR L, Skl L, SRR B Bl R
FEO DORPELTEDTHLY, HHOMICRHFHOFBHERL LT
BARCERFEROZERYLELTSE] L LT, F1HOL IR L:.

F 72 P.T. Cherington OFREANEEN S B E 2 T, W@ 2 RENEE
i, O ER A BT T 5%,
(2) HOHFZOMAEER (19354)™
DX, HENFEOHFERNY, 203 00 AMEERICKD IS L 5T
MLERIBRESR 1Y O7Hh &, [EHBOREE S 2R8Ik TE
AN HARFERIZ, —DORSHHREL LTREET LIR30 TH- T,

%

29) SRR [RSTEHHSE—I BRI O SMELE—] A%, 19284,

30) HARTEIOFREE T, 4AO MGl 2EETAHEL LC M8 HVShTv i,
AR TEHEFCMLT [8AE] B35, TRB=iM) 25,

31wk, AT, 167<— 2,

32) A L&, 163-164~—3/.

33) B4E (EAMEER] TEBE, 1935F, 69~—,

34) HOHE [REAR FEHR T84E, 1966%F, AF1~—Y,
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Ak G
— T K R
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I PR TRORTI BlA— RO AL ) A3,
19284F, 167~¢— 3/,

F2E HIIEEORAKIEDH

(1) AHY e
(2) BlARsTALRRAE
(3) WHRETRAE
(4) fiikes A i e

| A RERE A&

(5) H Br iy #& ft
(6) W M By # AE
VEIRBIRREE < (T) & # M B Bk
(8) fi bt Hl K i
9) mmERE e
i AOEE [RARERR] TR, 1935F. 69—,

fEADERRH - BRI ERTT L7 S80ET eV ] & U, FLEnyHEhe & 0 ArIHE

REETAREICXIT LTV BY, TOLET, H2MD L 5 iITHAMERZ 2 LI
7o, B REMREREEE, FE L HEO NSO TR b AR

WETHY, BHTDHIALT 57D OLEF G RAE, ABHRETHS E LT

[ 63?&"

L, TFER IR RE 2 I XD S oo R HEALTH 5. T

35) A0, AiSH MMCHAMRL 68~—
36) L& 71-72N—
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bh PR FENERE, Bor - A E0RGARE S - EniLiEss T
NENOBFRIC W TERMOF & AR S & OREIZ S\ TITEITR
TRCB] &L, WBEHREOFMMEL ML T 523l LTV 57
(3) FAREOBERER (19624)™

SR, (R ZET 2108 5T, HAEEN Y 5 ORRYE . &
EREFEOREY SO LR L ThEl sk L, E3IFOLI
RS E TR R L, EEE (MEORIGEE) L oMRER
L7z, £ LT, [ERMIMIERE L &, FHEHoHMin St oiEe L
TIN5 L ZADMEEETH %o T I/ ER (MEEHELA) 7
LREEOHENERLLRTIOTH S, HITHELBEIY Lo 59N iilm
FERME R (Mfcd LC) & LT LD AENTH D] EHEL TV,
BARDOH SIS & FRITEIE, FOOH KBS & 8 AR T
LT 5%, SR, TECRHENE IXEA O R HOBIED SR L - TDA
R U THEOANMENBIEZ ZE W EIE LSS | 720, [HAOEWHEEET
HBRYFVFTHRO—DOMEET SR T LIRHRE] V3 VR L BY,
(4) ARMEHORREE (19744)™

AR, F.E. Clack O 3 #ilESHOERLRL I 7 0L XD T, A Staudt
DOIFERZHET AT, RO LS RikfeTBEIT - T 5.

L. |HES

() TTEEEHil

(2) PEfhHE

(3) IH#R{zE

(4) W5
mﬁ_ rli'f_ifgiéﬂ%gﬂ!_;ﬂﬁl FRHF, 19604, 195~%— 3/,

40y AR, Dlx—,
41 AR - I, AitEE. 107-108~— 2,
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2. iRtk
(1 &%

2) RE

3. BRI

(1) Fiadgal

(2) iEEfskR

- @A)
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—(7=4 71 4R

—figor s

FTDLT, AERBERE L BRABEIZOVWTER L, MTERELEAEED

IHLORPG I THB L

LT\ %,

Tho, [EEVERE L GERO TR-OBBMEEL, —LTAhEomElts
JIHSKED ERIC X »C, BanZERbic X M E MBI ERIL L7240 TE,
R R (MBS MBIz 5| LHHEHL TV 5%,

(5)

B ORER (19774)%
MBI, sk

42) FLd#, 110x—3

w

I AT R0l & IPR e &

13) I (6 & @] (MREEE [FOREAR] sGEREHEAE, 19774) 9-13<)—3,
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Shin] ThHEL, [HEHE %(Wﬂﬁﬁ%%)t%%ﬁﬁﬁ%b:
SHEEFSR, FRITNAC, IHREESaEEE R & OHHEIRREY S S
&L, TERREE RO LS TR LI
1. THARS A fEE (M5 ERERR)
(1) WEFEHsfE CEAERIEE), FRNTESR, HOAEES, WA
8, SIEILED)
(2) WEEAEEE (UGSTRYERIGE), AMEREERS), ApE¥itE. SEERE)
(3) fiA& HERLIEE)
2. WHuitmEE)
(1) BRfERE HEAhO D OMXEFE, Wieo» it - AlEEH,
REANRENGE)

(2) (REEENE (R - MRS E), FURTEHGED, TEREMEITTE))
(3) FfpeRl (ROASGEE), #E Li5SH)

(4) OFERRE VHEGS). PNEIGE)
(5 i@ mLCHERE
3. fHRtfoHRE
(1) 1EHEaE
2) SRt
(6) MM IEAAOHGER (19804)
F4S (&, L. P. Bucklin O FEER"™ ¥ B L &2 5H, KO L) ITiEKED
HARFR AT - T 5™,

A40) BRI TR TR & 2R/ | G ARRHR - WHIER TR AW, 19809F) 48~—
P>

45) L.P.Bucklin & 3 7 TiE ¥ R AL FUBSBMEOME LD DI My, RiEKE, A
Hedety, fEMEEGE. DLAVERAE, EMCHEED SO OBRE R IR Lo, LR FO S HAUR, U
BRI MBI B CRESDS5THSE LTV %, Bucklin, L. P, Theory of Dis-
tribution Channel Structure, Institute of Business and Economic Research, University of Califor-
nia. 1966. (M EAGR TOBAHRESER] TA®E. 19779, 16-24x—2.)

46) {HL, 2001 0F ST [ERMERE] & MERiE] 2®a L. M) cLvs, |
HER THBEI] FA%E, 20014 19—,
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P A HEARRE
ARl
TEHIZERLAE
LI B
. WA AR
ERBEIEZ IR LT ~O0EBIE L LTI LTV RV S, ERAainae
* (M EVWE5 LItk bEERADRERE, HE1E~ORHEESH 4L
LARBENGERYEBHT 2 HE ™ LEH L TR Y, GREa0skc SR
YEELTV5,
BARS, WFr o EREBBL 2%, BL, HFIXGESHEE
RAOSAEIc B L TV B0IZH L, HREFTEE (BE) BRicgH T35
W ERNL B, MG MNOBEERYBIEL, [WiARiE EK
MU 7T7 > YoRSEME %] L LTERTHAE)N] aH6D00
TEREER LY RiFTV B,

aoa W o e

3 FAMBECRANES

TR, UARELIE L, MEMERZEMRT S LOFEXMARDOT
5Bl bBAATERIELIHTZ L HELMELHSICET S L
VIO BEEND D, IO, IR ERES—RILTRETH 26, #
NGBS I T 2D TH R R BN ST v — LIZR B THS 9,
OBt R IR E S RS, FOEERO Y 2 4 PEELLTB
DD, WOOELIZE TS R IERIE T L TW 5, TR
[FxV b rid, w—45 12 7 - #RAOELOPTE Ihb ok
FEEmER . FVMochil, S (PEEA) RS T BBk

47) M. RLEEH. 19~— 7.
48) HRZN TH - sidB L s [ETREDD A0, 19974, 18—,
49) BIFI T=—7 7 « » VG LHERT ] PRFBFEH, 10934E, 138~—
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BERRLEVIBBAILT L] L LTWEY, TOMEY [EkRoE
wiE] LSS LTS,

S O BB 0L EEDMEREM LT, HHE L. P. Bucklin [1966] Z i %
T, THmEEREORBIEN] % BN E 2 8k BRI X
HIEMNTEBLIE] LEETITTDY, KRR < 7 o WiiBREHE
A TR B 5L L A ORTE 2 #1E{LIER (functional substitutability)
LLTHB OB @b LML, Wb oAk sy — L zgElfbl
TW5%,

Lok~ T, [FBgeE0%EE] aiHgic TiBEEomBEREs] o
Hb b, A HOEOBNEE B O MM HOZ L LTEA S 2 &30
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