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TRLELREL T IMEEELRA, BRXORILEYN  NNEENEERRIC
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FROBEEXERIL T, BERAIEHRTEZ LEVCHEERORKRINIO
BB AR A T\ o 18BOMEMRITIE, v vy b, RE BBy TARER Y
CERESGNTC—BEBREEL I G THBAEES 1 V] BESHLIELYD, <
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FAMGE & LT OFESEE b4, #l, T RMO LS IERILEERRMC LD, kR
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&) Alfred D. Chandler, Jr., The Visible Hand, 1977, pp. 249-253. ER&—EE PHIEERIER
MEEE OB (1), ERBAE, 440-446=—,

D o EFAHREGOZE, RAEEOET BHERSOCEBHERVIZEIhT, 1880ER
E L BISIOFEAIEEIC po b1 Ty B2, EMEOAREENRETI s 5, chbOEEOEY
HHIRROLEMTF L2 (BB 4DTh . Thbd, EROMRIENMIERINA Y
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HREOMEE LI TV, ST HEoABIA %I o7, Jemes D, Norris, Advertising
and The Transformation of American Society, 1865-1920, 1990, pp. 35-39.
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2., FLT, EHREERE IEEOESEA2#HET I ERMADCEDN
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8) S. Strasser, Satisfaction Garanteed, The making of the American mass market, 1989, pp.
18-19.
Q)  tbid.

100 1B30EfUCV-B &, HEFEROLSRtapkitEics b she &tk b, TORHV2
HEET o HEE REABRELHELL LS TS, Fhed, hBREEL L TR, EER 2
(%R - Thofoo 18985, #EICEENCAS YR CHLEEE25834D0 5 B, HFEED
B4 in425e 2 $ A, 2 AoBERAS - FR216, FERR 193 R R LT EHLT-5, &
¥, FAOLEXE1304E, #MIEDCILGERILETH 4 7z, Frank Presbrey, The History and
Development of Advertising, 1929, pp. 360-363,
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FEELHTEFL TRk, BERNCERT 28RN TIBTELH TEEL X
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O - AETERZEANERL—2O~ATI LD LY, the
BREMOREEEGE L *BEI®L L -0 THB, L, 20D
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3. REiiztsE ORIz
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WF L EOHEHHLME, tHICEET LAY VYT 4 -2 b TRTHHTS

1D F.7rm7 0 — 2 &g, 18804EM510, MERIEODIHEREIZEL LFIAL T -0,
HHUG, BT _—Fv AT E—, CTAAOMR 717+ ) G0 4 -0 EEE
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338, 360.
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12) R, D. McKenzy, The Rise of Metropolitan Community, The President’s Research Com-
mittee on Social Trends, Recent Social Trends, Vol. 1, chap, 9, pp. 447-448.

13) FEZLIZBEOBEELWHIRAHLT AV HOFRETOMELBIE LS. 7 -V iF,
SOk S5 EEHOSEHI, 7 2 U OKEEE LR EOEMIC A s L5, 8 Coontz,
The Social Origine of Private Life, 1988, pp. 333-337.

14) R. D. McKenzy, op. cit., pp. 444-445,
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IR LT WL, KEHEESOEFIIE VT T8 ofarML, +o
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Thoolk, 5. EREANADZBEEORTX 2 I2ES & = &, Neil H. Boden, The Economic
Effects of Advertising, 1947, pp. 427-435. A {ERAERHBELORBEYITHE « BEMICHEH
L, thigbofifoRErEviMs, AR ORRELEE FiHE~0BE r~ral
Vo ERERENRII BT DL 5T RERXEEODRERENIIED A5 - RS L,
1014EH, ERINHBREII R XD T34 vy o 4 —R b BV AF L v OIESES vty
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LTLE 519,

SOEIRT ry v viiETIREFKOEERR, BFTOBERXMAKE
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KEHEHEDEETIE, a—7 53V D7y, vV -V —=F-—, Thib
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BEHEIZRAEDOT 5,

COLIHBRBTELSIARNBEOEABEROEILE, R.S. VYV IFRT
SRR ACTERLT WS, [I80FED I Frx v v Tk, AxDLEREK
HE, WCDOhDEHEZ L 2BENLR> Tl dbd, HEATNR
FhoBEBICHYT 2MEDARE, WELi-Er-0E, EFbolREL
HLIEE T Do - BETE (1924%), BEOmIRHE 0S5, A B —
DDAR—FDEIBLTEFEL T2, LT, Toihbld, HELESZET,
FITCEBLTVWAARFE - TWEEELVEODOLTREOMZLIZT B X

16) M. T. Copeland, Principles of Merchandising, 1925, pp. 163-167.

17) A2 DBREIT I - Aoz o] 5 Bl M EDREOH, KT K E (FE L, HRHOR SIS
B DBERREHRLIZLEP ot i by POBEEEY, BRETAZAX -Nod by %
WS XINFRL, FI7EVVORFELSHL Ve - €7 XDERIE, TEXAFS 722 FEEL
v— IR AR S w7, Michael Schudson, Advertising, The uneasy Persuasion, 1984,
pp. 101-102.
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4 Y IDPHEARAENDI LI b, BEDS, FohEROEE, FoLEELE
EOBRRY, HefhbBameArsAFALBOMTIEIIRT LIz &, EE
FRBRIZEDEINLADE®, FER, BRELTRELEI S ITRE™, 295 L
THBEL HBESZ O LZHEBEE~LE VI TEhb itk 3,

Tk, 1920FEOEEBER, FE YOl 5 LRHEEBLEEYIL, FhiEs
DL D RAECED > TWDED I U

18) R. S. Lynd and H. M. Lynd, M:iddietown, 1929, pp. 82-83. #3R & L, =F/AEGER, 3
Ferzyr] 19908, 84—,

19) Department of Commerce, Bureau of The Census, Fifteenth Census of The United States,
1930, Population, Vol. 6, Families, p. 10.

20) J. F. Steinér, Recration and Leisure Time Activities, The President’s Research Commit-
tee on Social Trends, Recent Social Trends, Vel 2, p. 940.

21) J. Frederic Dewhurst and Associates, America’s Needs and Resources, p. 267.

22) [ZEZ—dABRBo#EIREN:, BARTOLRSE—8 Lot Td, B B Wi
¥, hLWwEBRATOREIMRMIN TR EXTHE, IR, Jhb0d  ORfR
REFERTAIDLKGZEBIL - DS 52 At hEBBBACTR LB o trd o
Tdbhote FRWRESILL -THANLIVE, IVWEBTHL-HTLOEEORB L ZHERL
TEhhrhidhsheri#AAsh ok, tOX>2BRLERTILDD, £
PFRIRTELDEnL, BWlETetir-, BRRAZHSSEFRYEGTE R
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PHEFRROHEEC L THBM 2HEHE - AT 2158 (P, BE - R
), EXOHFKECOREMITE (FlAE BR RMOEE BB, %
LT BEAQr7IZrrHLEE (MAIER FERE) OX3LFHL
TOEZOREVRSERIEETH 5,

LT, #EoFEEMNEHE2 D 58&BEEORECH B, KEMNZ
BVWTESBEOLDIL, BAOEECL L TTbh2E8¥HE, RENTY
BAREMOBEEYENMT AREYH L BT I it d, FLTIRIE,
BERERES D - T, B, £:FELOMHOHSEMEFR: LTEEMRERS
L, |

BAEOCERLL IR, KENATHDh I EREEEREATORENEE O
BREIBEL, RFEFFHOERHEIEML THL,
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EEBYRAEL . 2ORRXI920F, I rFrrzvv] L LTATISHhE™,
FAEHICEBE S Hiw v v —F, 192354, A DO 38,0000/MEHThH b,
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