Bikme GRAR RS 4 198 BUFRl5, 2024 4E 2 A https://doi.org/10.57475/keizaironso.198.52

w30

FELENZ BT 5/ EEDOFREOFICHET 5 —&%E .
H—VY 24 I R—Y 3 VOBEDIS

Thi Tuyet Nhung TRAN"

B E

KEGIHHENC BT 2 /NBREBORM A — VAL ) R—2 g v OBIEL»HFEE - BT 534
THbo FEENZBITA/NEEOEILLFEEECTH Y, ITERBOES, FET v AVOME, E
HIZEE, NEREOEBILEL WL DBEPS EHEH SN TELY, ¥—EAL )/ R—=Ta v
EWIEETR TSRS R TRV, 2, RN ROERIICEETH L7720, FEEZ TSRS
LFEPARE LT b, FEEIMAO I FFAME2ELTEY, BHEEICESW TSN
HEHZ2EATLOTIERL, FEEOI LV TFFAMIRESZH LW T L =27 —%H%T 5 LEN
Hbo FOLOERTIE, FICHET V7 OHEETH 5NN F AO/NEEEZBEFIZFET, F—E R
4 R=a v OBEPOERZI o7, TOMKE, HEENBI 2N B0 L L CHERER
KOS Al & v ) B C%  OFEF BT b, ERI/NEE LRI EEPHRET 2T 27 VET
VDB B ERPLPII L7z TNICE D, FHEEICBI A/NERBOREHIZ OV TH 2 Hm a2
RABHIENTEIEEZD,

F—T— R INGEHE, TaTIIVETN, HEE YA RX—2 gy, ERER

Abstract

This paper examines and theorize the characteristics of retail development in emerging markets
from the perspective of service innovation. Retail in emerging markets has been changed dramat-
ically in recent years, garnering significant attention in research. A large number of studies have
been extensively analyzed retail development from various aspects such as the development of retail
formats, the organization of distribution channels, historical changes, and internationalization of retail
firms. However, the studies from the service innovation perspective remain limited. Moreover, the
predominant research has been focused on the retail in developed countries, resulting in a deficiency
of studies targeting emerging markets. Therefore, this paper specifically examines the retail sector
in Vietnam, a Southeast Asian emerging country, from the perspective of service innovation. The
research results indicated that customer experience and value co-creation have been central axes for
numerous innovations in the retail development of Vietnam. It represents a dual model retail where
both modern and traditional retail coexist. This study added new perspectives on the characteristics
of retail development in emerging markets.
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